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LIKE  RADIO  LISTENERS ,  AND  RADIO  LISTENERS  w'JXL  .LIKE  YOU 
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By  Morse  Salisbury 
Chief,  Radio  Service 
U.S. Department  of  Agriculture  I 
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The  thing  that  educational  radio  speakers  most  need  is  to  get  acquainted 
with  and  learn  to  like  the  radio  audience.    A  good  part  of  the  difficulties  of 
radio  speakers,  I  believe,  springs  from  the  fact  that  they  fear  the  radio  au- 
dience.   They  think  of  it  as  a  huge  congregation  of  highly  critical  or  perhaps 
actively  suspicious  people.    They  approach  the  microphone  as  they  would  approach 
the  public  rostrum  in  a  hall  filled  with  enemies. 

I  implore  them  to  approach  the  microphone  as  they  would  approach  the  front 
door  of  a  friend's  home  —  with  a  sense  of  anticipation,   in  a  mood  of  friendli- 
ness, imbued  with  the  will  to  be  cheerful  and  pleasant  and  interesting;  in  short, 
with  a  determination  to  hold  up  their  end  as  a  guest  in  the  home  of  friends. 

For, that  is  what  the  radio  speaker  is  —  a  guest  in  the  home.    His  hosts, 
it  is  true,  can  usher  him  out  writh  no  ceremony  or  maneuvering  if  he  turns  out  to 
be  boresome.    But  if  he  turns  out  to  be  a  good  cheerful,   interesting  conversa- 
tionalist ,  he  will  be  welcomed  even  more  cordially  than  the  guest  present  in  per- 
son —  if  for  no  other  reason,  because  there  are  on  the  air  so  many  bores  who 
won't  even  try  to  pay  their  listeners  the  courtesy  of  being  friendly  and  inter- 
esting. 

If  your  friends  like  to  meet  and  talk  with  you  face  to  face,  and  if  you 
will  talk  to  the  radi^  audience  as  you  talk  to  your  friends  face  to  face,  yru 
are  a  thousand  to  one  shot  to  be  a  winner  as  a  radio  speaker. 

Now  obviously,  I  cannot  give  —  nor  can  anyone  else  give  —  a  universal 
formula  that  will  make  every  radio  speaker  welcome  in  every  radio  listener's 
home.     I  have  grown  very  cautious  about  trying  to  tell  anyone  just  how  to  write 
a  radio  speech  or  just  how  to  deliver  it,  for  time  cannot  wither  nor  custom  stale 


the  infinite  variety  of  human  personality  expressed  either  in  face  to  face  con- 
tact or  through  the  medium  of  the  radio.  I  would  simply  say  to  radio  speakers, 
be  yourself.     But,  be  yrur  best  self. 

I  would  hazard  the  guess  that  you  are  not  your  best,  most  friendly,  most 
human,  most  interesting  self  when  you  write  a  bulletin.    When  people  write  bulle- 
tins or  reports  or  speeches  they  usually  are  their  most  forbidding  selves.  So 
it's  probably  all  right  to  give  one  piece  of  advice  to  most  persons  intending  to 
commit  a  radio  talk.     When  you  prepare  your  radio  talk,  forget  the  style  that  you 
customarily  use  in  writing.    Dictate  or  write  your  radio  talk  as  if  you  were 
telling  the  story  that  you  want  to  get  across  to  a  group  of  layman  friends.  DonTt 
condescend,   just  be  clear  and  informal. 

I  have  kept  my  ear  cocked  in  the  past  few  years  while  listening  to  my 
friends  talk,  and  I  have  learned  that  when  they  talk  well,  they  follow  —  without 
especially  consciously  trying  to  —  they  follow  the  dicta  of  that  great  authority 
of  English  prose  style,  Sir.  Arthur  Quiller-Ccuch ,  and  use  the  concrete  noun,  the 
active  verb,  the  precise  adjective  and  adverb.     Their  syntax  is  not  in  the  least 
involved.     Their  allusions  are  homely.     If  in  an  instructive  mood,  they  instinc- 
tively tell  me  the  concrete  story,  and  depend  upon  my  logical  powers  to  derive 
the  general  principle  from  it. 

That's  about  all  I  can  say  with  complete  conviction  about  the  style  of 
the  educational  radio  talk.     It  is_  talk;  if  successful,  it  is  good  conversation. 
It  is  interesting,  if  the  person  who  writes  and  delivers  it  is  interesting  and 
works  hard  to  discharge  his  responsibilities  as  a  guest  in  the  listener's  home. 
It  demonstrates  anew  the  truth  of  the  famous  remark  of  the  famous  naturalist, 
Buff on : 

"Ytoat  is  style?    Why,  style  is  the  man!"  *        "  , 
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